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CANNAPHARMA

CONTENT BRIEF

Attributes
Personas
Content

BRAND STATEMENT
"CannaPharma provides medical marijuana to Health
Professionals & Investors on a global community focused journey
with a knowledgeable & boutique voice. Focusing on helping the
customer feel excited, and connected as part of a community.
The X-factor is: Relatable"

CORE ATTRIBUTES
LOOK
COMMUNITY
RELATABLE
HEALTHY IMPROVED LIFE
PROFESSIONAL
SOUND
KNOWLEDGEABLE
INFORMATIVE
HEALING
TRANSPARENCY
FEEL
EXCITED
FULFILLED
CONNECTED
LEARNED SOMETHING

Each element of the look, sound, and feel
has a "core" attribute that they want to
relay across to the target market.
Which then has three supporting
attributes that allow for more flexibility in
how we can actually create this effect.
For example: With the look of the brand,
to create a sense of community,
CannaPharma wants to highlight that
they are relatable - they've been using the
product to improve their lives, and are
huge advocates based on the health
benefits they have received.
Key Takeaways:

There's an overlap between these
attributes. Specifically:
CP want to highlight they understand
the product
CP want to create a community of
forward thinking professionals &
investors
CP want to be fully transparent &
professional.
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DR JOE BLUNT

PROFILE: DOCTOR

Age: 28-40 (bit more open minded, want to engage
with younger doctors)
Income (yearly): $150,000
Location: Hamilton, Waikato
Education: Studied Medicine, Went overseas for a few
years
Relationship Status: Married, 1 child between age of 2-5
Hobbies/Interests: Outdoorsy, Mountain biking
Ethnicity: NZ Maori, NZ European
Media Channels: LinkedIn, Instagram, Tik Tok

STORY

"People listen to doctors more than they listen to
normal people"
Specialist in the industry
Working with people that are commonly dealing
with the same problems
Cancer or Oncology
We need to have more options this current
medication isn't quite doing it
PAIN POINTS:

Busy schedules, work
and home
Hands being tied,
capable of doing limited help
Works with more
closed minded
colleagues

NEEDS
Research partner
Get the licensing so
that he can start to
do the research
Offsetting costs to
prescribe to people
Purchase through CP
rather than expensive
Govt issued.

SOLUTIONS

Advocate for the
industry
Reputable company
Transparent
Turning sceptics into
advocates
Mentality change
Education for change
for the better

GOALS:

Help people to get
what they need
Affordability
Reduce reliance on
harmful
medicines/narcotics

KEY PURCHASE DECISIONS:
Certificiation, need to able to be used
Affordability is key - needs to be accessible to those
that actually need it
Wants to put products in front of people that will
help those that need it

KEY INFLUENCERS

Research is definitely the biggest factor
Industry leaders in the markets
Science is a key factor - if you can prove what is, is
then he'll be onboard.
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BILLIE JEAN

PROFILE: INVESTOR

Age: 20-30
Income (yearly): $85,000
Location: Hamilton, Waikato
Education: Bachelor of Business, Majoring in
Entrepreneurship
Relationship Status: In a relationship
Hobbies/Interests: Reading, Volleyball, Outdoorsy
Ethnicity: NZ European, European
Media Channels: LinkedIn, Instagram, Facebook

STORY

Currently works as a Graphic Designer
Invests in stocks, put some money away for the
next 15 years
Keeps ear to the ground for new businesses
Plays sport and keeps active
Enjoys reading
PAIN POINTS:

Busy schedules, work
and home
Hands being tied,
capable of doing limited help
Works with more
closed minded
colleagues

GOALS:

Help people to get
what they need
Affordability
Reduce reliance on
harmful
medicines/narcotics

NEEDS
Clear cut information
Business that is also
focused on the future
Playing the longgame
Security

SOLUTIONS

Detailed prospectus
Transparent
information and
business model
Regular business
reports

KEY PURCHASE DECISIONS:

Wants to have a definite return on investment
Needs information funneled to him to give him peace
of mind that he's made the right choice
Results oriented (less - we're going to do this, more this is what we're doing)

KEY INFLUENCERS

Reads investing news
Active online, follows the opinions of leaders in
industries
Makes own decisions, doesn't follow market trends.
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DR JOE
BLUNT

BILLIE
JEAN

The website copy will need to follow
the guidelines with the attributes &
customer in mind.

The second landing page is for
potential investors, looking to
express their interesting in
supporting CP. So, Billie's copy will
be slightly different.

The landing page is going to have
two different call to actions.
The first of which is the call to action
for Doctor's like Joe Blunt
expressing their interest.
Once the doctor's registration has
been confirmed then Joe will be
given access to the professional,
highly informative copy.

With more exciting copy that will
appeal to the more entrepreneurial
spirit.
It will still have facts & information
showing the future of the medical
marijuana industry.
The prospectus will give them all
the fancy stuff they want to read.

Key Takeaways:
Key Takeaways:

Needs to cater to Doctor's who
are looking to start their own
clinic.
What we do
Products we have
Who we deal with
Informing them,
Research partners etc.

Waiting on Jason's prospectus
that will outline the plans for CP
Inform
Educate
Convince
Facilities
Grade of the product etc.
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THANKS FOR
READING!
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